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Visitors gather around the prize draw to win one of the
many prizes given over the two days, everything from
golf rounds to flights, and the star prize of a 7 day
Mediterranean Cruise with Royal Caribbean presented
by Melair. Thousands of visitors head for the Arena to enjoy the

entertainment, restaurants and the displays by the
Lagoa Firemen.

Lois Herrington spins the wheel at the Lesotho Children•s
display. Visitors donated to this important work caring for
children in Africa run by ex Algarve resident Jill Kinsey.

Visitors gather around the blood doning unit which had
been specially erected by the Barlavento Blood Donors
Association to gather urgently needed blood for patients
throughout Portugal.

Lara Costa giving a demonstration on make up
techniques, one of several lectures and displays in the
seminar tent throughout both days.

 Children play happily on one of the lawns as clown Tim
from Circo Pequeno teaches them some basic tricks and
gives a juggling show.

 The Algarve Wine section where people could try some
of the best wines that the Algarve has to offer; a very
popular feature. The area was decorated with outdoor
furniture  from •The Wicker Garden•.

One happy young visitor tries out one of the amazing
sculptures by German Artist Karl Heinz Stock from Quinta
dos Vales.

What a weekend!
It is always exciting to take a step back and admire what
one has created. And after working flat out for several
days, on top of many, many months of planning, the
organisers and staff of the International Algarve Fair can
now finally admire their masterpiece … a wonderful
weekend, bathed in beautiful weather that was
inundated with praise from start to finish and heralded
an all-round success, thoroughly enjoyed by all who
visited and participated.

Many thousands of people –
foreigners and Portuguese, resi-
dents and holidaymakers –
flocked to the Fair in their droves
last weekend, with Sunday a par-
ticularly busy day.

A colourful, eye-catching ad-
vertising campaign carried out
over weeks prior to the event had
obviously conquered the pub-
lic’s interest and queues were
forming long before the 11h00
opening time on the two days the
event was held.

Both days were amazingly
hot, tamed by a gentle Atlantic
breeze that was much appreci-
ated by visitors as well as the
animals at the Dog Show, which
was back by popular demand
(see page 26). In fact it seemed
that every other person in the
ticket queue had a four-legged
friend with them!

A constant buzz of excitement
in the air was a sure sign that the
organisers had found a winning
formula in creating ‘something for
everyone’. Years of trial and
some errors (and taking into ac-
count no shortage of constructive
criticism) clearly paid off.

This year more than 150 busi-
nesses put their products on dis-
play, from local artisans to promi-
nent international names. In fact
one of the Fair’s biggest attractions
has always been the diversity of
the stands and their respective
products, and this year was one
of the most varied to date.

Exhibitors displayed goods

from the four corners of the globe,
a thoroughly exotic affair; from a
Moroccan Bazaar to Peruvian
arts and crafts, a Brazilian Bar,
Indian food stuffs, Portuguese
natural medicines, and Dutch on-
line banking.

Attendance was agreed to have
been most satisfactory, with the
majority of stand-holders claim-
ing to have enjoyed a steady flow
of perusing,  potential clients.

While a large number of exhibi-
tors  were  well-known faces at
the International Algarve Fair,
this year there was also a high
number of first-time partici-
pants.

One such debutant was Andy
Mahoney and his team from Cen-
tre Algarve, Europe’s first holi-
day centre dedicated to people
with special needs.

Speaking of the weekend, Mr.
Mahoney enthused: “We
launched a new charity, the first
of its sort in Europe, and we didn’t
know how the public would react
to it. But the response was out-
standing, absolutely amazing and
we would like to say a huge thank
you to everyone.

“We raised €1,000 in dona-
tions this weekend alone, and lots
of other pledges of donations and
volunteering that will all be put
towards creating the centre. It
was really fabulous”, he con-
cluded.

The same was echoed by out-
door furniture manufacturers
‘The Wicker Garden’, also first


